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nnﬂgaﬂ * There is a decision point in every Beauty purchase; a point at which the
shopper decides to buy one brand instead of another.
* The Brand Footprint ranking reveals which brands are winning at that moment
of truth, using the Consumer Reach Points measure.
* This measures a brand'’s strength in terms of the number of times brands are
chosen by shoppers.
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Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Skincare include facial care and eye care, Makeup included face, eye and lip (w/o lip balm). Brand ranking
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Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Skincare include facial care and eye care
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A CTR SERVICE IN CHINA Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Skincare include facial care and eye care.
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A CTR SERVICE IN CHINA Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Skincare include facial care and eye care
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A CTR SERVICE IN CHINA Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Makeup included face, eye and lip (w/o lip balm). Brand ranking based on CRP compare with YA.
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Brand ranking based on CRP compare with YA.
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A CTR SERVICE IN CHINA Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Makeup included face, eye and lip (w/o lip balm). Brand ranking based on CRP compare with YA.
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Brand ranking based on CRP compare with YA.
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Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Skincare include facial care and eye care, Makeup included face, eye and lip (w/o lip balm). Brand ranking
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Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Skincare include facial care and eye care, Makeup included face, eye and lip (w/o lip balm). Brand ranking
A CTR SERVICE IN CHINA based on CRP compare with YA. Filtered to Top 150 Brands per market, growth defined as >2.5% CRP
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Source: Kantar Worldpanel, Beauty Panel, Tier 1-5 cities, Skincare include facial care and eye care, Makeup included face, eye and lip (w/o lip balm). Brand ranking
A CTR SERVICE IN CHINA based on CRP compare with YA. Filtered to Top 150 Brands per market, growth defined as >2.5% CRP
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